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APIO. MPQT.: A-2729-2019
HMEP.: 15-04-2019
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H EmTpot Epeguviov kal Alaxeipiong Tou XapokoTtreiou MavetmoTtnuiou, UoTepa atmo
TTpookAnon Tou lMpoédpou Tng, Kabnynti AnuooBévn B. MavayiwTtdkou, ocuvAABe
onuepa 28-03-2019, nuépa Méuttn kar wpa 11:00 ota ypogeia TnG, 0dOG EA.
BeviCéhou 70, atnv KaAAiBéa. Mapodvteg eival ol K.K. AnuooBévng B. MNMavayiwTdkog,
Mpdedpog, Bdaiog Kapabdvog, Avimmpdedpog, Xpiotog XaAkiag, MéEAog, Ouwpudg
KauaAdkng, Méhog, EAévn ©@codwpoTttoulou, MEAOG.

MapioTaral kai o Mpoiotduevog MOAY K. AnUATPIOG ZOUAIWTNG.

MpakTikd Tnpei n  ka lwdvwa KapaBdvou, YTAAANAOG Tou XapOKOTTEiOU
MavemoTnuiou.

OEMATA HMEPHZIAZ AIATA=HX
3. Alaywviouoi

Ofpa 30 : Alaywviouoi

3.1 Karakipwaon SiaywVvIouwV

B. O lMNpodedpog Tng EmiTpotig Epeuviuv kal Alaxeipiong ava@Epel 0TI OAOKANpwOnke
T0 épyo TG EmTpotig agioAdynong kai emAoyAg evég (1) atéuou yia Tnv
amacyOAnon Tou pe ouPPBaon €pyou OTO TTAQICIO TOU TIPOYPAMMATOG ME TITAO:
«Consumer Engagement Towards Energy Saving Behaviour by Means of Exploiting
Micro Moments and Mobile Recommendation Systems (EM)3» ka1 K.E. 435 kai pe
EmoTtnuovikad Y1etBuvo Tov K. Mewpylo AnunTtpakdtrouAo, Etmikoupo Kabnyntr Tou
TuARuatog NMANPo@opIkAg Kal TnAeuaTikhg Tou XapokoTreiou MavetmoTnuiou.

2UPOWVA PE TO TNPOUUEVO OTO PAKEAO TOu £pyou e ap. TTpwT. -0888-2019/27-03-
2019 1rpakTiké TNG EmTpoTg AgIoAdynong atToTeAOUPEVNG aTTO TOUuG K.K. [Ewpylo
Anuntpakotoulo, Emikoupo  KaBnynti Tou TunApatog  ANpo@opiKAg  Kal
TnAepaTtikng, AAe€avopa Tpaydkn, Kabnyntpia tou TunAuatog [Mewypagiag Kai
Mewpylo MaAivdpéto, Ettikoupo Kabnynt) tou TuAuatog Oikiakig Oikovouiag Kai
OikoMoyiag Tou Xapokotreiou lMavermioTniou, n oTToia OPIOTNKE OTNV UTT apPIOW.
22/13-09-2018 ouvedpiaon TG Emtpotig Epeuvwv kair Alaxeipiong kal o€
ouvapTnon Pe TNV UTT apiBy. TpwT. -0429-2019/15-02-2019 1TpdokAncn ekdAwong
evolapépovtog, n Emrtpot) A&loAdynong avagépel 0TI OUVOAIKG UTTOBARBnKav
EUTTPOOEC A OI KATWOI UTTOYWNEIOTNTEG KAl OV KATATEBNKAV EKTTPOBECUES AITAOEIG :

A/A | OvopaTteTTwvulo Api18. Mpwr. Oéon
1 O@¢kAa Kagatdpn -563/22-02-2019 1
2 AAKNoTIg TOIaT(I4 -697/04-03-2019 1

Katoémv, n Emtpoty AgioAdynong TmpoéRn otnv €gétaon Twv UTTORANBEVTWY
OIKAIOAOYNTIKWV-EYYPAPWY TWV UTToWn@iwv Kal oTnv agloAdynor Toug o€ oxéon JE
TNV UTTé TTPOKNPUEN BEan.

EidikoTepQ, yia TNV KGAuywn TnG Béong 1: Trruyiouxou MNE Oikovouikwy EmoTtnuwy i
Opyavwong kai Aloiknong Emixelpioewv Tng nuedatmg r 100TIHoU TiITAOU TNG
aAAodaTIG N €mTPOTA afloAdynong cuuewvnoe OTI: a) n Ka OékAa Kagartdpn
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KOAUTTTEl TTAAPWG OAa Ta ATTAITOUPEVA TTPOCOVTA OTTWG AUTA £XOUV TTPOdIAYPAPEI
amd v TPOoKAnon ekdnAwaong evoiapépovtog, B) n ka AAknoTic Tllatlid dev
KAAUTITEl TTAAPWG OAa Ta ATTAITOUPEVA TTPOCOVTA OTTWG AUTA £XOuv TTPOdIaypPagEi
amdé TV TTPOOKANCN €kOAAWONG  €vOIAPEPOVTOC. H Emtpot4 AgloAdynong
AauBdvovrag uttéyn Ta avwTépw, €lonyEiTal TNV €mAoyr TNG kag OékAag Kagartdpn
yia Tnv TTAfpwon Tng 8éong 1.

H Emrpotm) Epeuvwov kai Alaxeipiong amodéxeral Tnv €i0Aynon Tng EmTpotmg
ACloAdynong wg éxel, ammo@aaifel oudPWVa Kal KATaKUPWVEl TNV €TMAOYR TNG KAG
O¢kAag Kagatdpn yia Tnv TTARpwon TG 8éong 1, O0TTWG TTEPIYPAPETAI AVWTEPW Kal
Baoel TG TTpdoKANCNG ekOAAWONG evOIAPEPOVTOG UTT apIBy. TpwT. M-0429-2019/15-
02-2019 oTo TAdiolo Tou TTpoypdpuaTog Pe TiTAo: «Consumer Engagement towards
Energy Saving Behaviour by Means of Exploiting Micro Moments and Mobile
Recommendation Systems (EM)3», ue K.E. 435.

H mrapouca améeacn avaptaral cUuewva ue 1o N.3861 /2010.

O Mpbedpog TG ETITpoTTig

AnpooBévng B. MavayiwTdkog
KaBnyntg
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